DIL Plan — January to May

Wee
K Date Paper 2
1 27/1/25
2 3/2/25
3 10/2/25
Half term
. e Black Mirror industry and
e SuperHuman: section . .
A/B audience: section A
4 24/2/25 e Weekly carousel:
e Weekly carousel: ML . .
industry/audience
codes .
theories
e Black Mirror
e Games: section B representation/Language:
5 3/3/25 e Weekly carousel: section A
industry terms o Weekly carousel:
rep/language theories
e Film: Section B (IDB and e Huck
BP) representation/language:
6 10/3/25 e Weekly carousel: Section B
industry key terms/ML e Weekly carousel:
codes rep/language theories
e Newspapers: section B - e Woman’s realm
industry and audience representation/language:
7 17/3/25 (DM and TT) section B
e Weekly carousel: News e Weekly carousel:
key terms rep/language theories
, e Attitude
R O EeLlRoc st representation/language:
8 24/3/25 Section B Weekly Section C
carousel: Industry key
o Weekly carousel:
terms .
rep/language theories
. e KSI
e SuperHuman/Tide: )
. representation/language:
Section A Weekly .
Section C
carousel: Advert key
e Weekly carousel:
terms )
rep/language theories
9 31/3/25 e The returned
e Turntable: Section A lndusst;\C/t/_iZL:]dAence:
o Weekly carousel: ML
. e Weekly carousel:
codes/theories . .
industry/audience
theories
Easter
« Riptide: Section A e Huck |ndustry/aud|ence:
o Weekly carousel: ML section B
10 21/4/25 y ' e Weekly carousel:

codes/rep and language
theories

industry/audience
theories




Newspapers: Section A
representation/language

e Woman’s realm

industry/audience:

industry key
terms/theories

tion B
11 28/4/25 e Weekly carousel: section
e Weekly carousel:
NEERE(REr L3 industry/audience
terms/ML codes L .
theories
e KSl industry/audience:
e KOTV: Section A section C
12 5/4/25 e Weekly carousel: Film e Weekly carousel:
poster key terms industry/audience
theories
Attit
e Games/Podcast: section . * ude:
5 industry/audience:
tion C
13 12/4/25 e Weekly carousel: section

Weekly carousel:
industry/audience
theories

Paper 1: Component 1: Media products, industries and audiences — Wednesday 19" May

Paper 2: Component 2: Media forms and products in depth — Thursday 5" June




